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Anagenix Support: Selling to Brands — all about the Opportunity

Find the customer Listen first Strategically align
dentify emerging brands, What are their objectives and Build a story that aligns with
isk takers, innovative needs? their objectives
marketers
Create stand-out Show them the Add value
opportunity potential NPD support, toolkits, partnerships,
Get creative Data, testimonials, other C0-marketing
market success
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All about the opportunity (Lung Health)

1. 25% of global COPD is in China
2. Air pollution levels in China exceed WHO standards by up to 6

hea
4. Hig

times
3. Impact on children’s lung development and overall lung

th is a top priority amongst mothers
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Find the Customer

NutriBase

* Developed/run by medical
professionals

* TJarget market children and families
 Wide retail distribution

| * Investin testing, clinicals and build
e . - @ testimonials
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Listen First

Strategy + Needs

* NutriBase sell a system of immune support

products (prevention, during infection)

* Bliss probiotics and elderberry (me-too
ingredients in a highly competitive

market).

* Mum and child a high value category
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Strategically Align + Create a Stand Out Opportunity

*BerriQi positioned as a unique solution for post-infection

ecovery

*Phlegm, mucus and cough are big pain points for mum

*Mum is stress and child takes longer to return to school

*BerriQi reduces the post-infection perioo

*Concept testing with BerriQi amongst children showed
visible and convincing evidence of reduced phlegm, mucus
and cough




Strategically Align + Create a Stand Out Opportunity

* Opportunity to extend range and launch a complete system of pre-during-post infection solution with

BerriQi driving the sales.
* Visible improvement with BerriQi in a day convince mothers of its effectiveness

* NutriBase went on to launch an adult range for the entire family
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Strategically Align + Create a Stand Out Opportunity
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* Concept tested among senior population in karaoke session (sang AEBSARERL AR RS

SEBHREIT, AEEBERFSIFM
sEIA S E
@ 2023.09.28 11:08

better, voice is clearer with reduction in phlegm/mucus)
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Show them the Potential + Add Value

* Anagenix support throt

*Provided data, marketing anc

gher

fire

edu

journey — from early concept to clinical trial

cation

m [n-vitro, In-vivo, Ongoing clinicals and publications
m \\hy BB 4 Apple vs BB only
m [nderstanding of unigue anthcyanins in BerriQi

m \Why NZ. US vs NZ BB
m Patents

® Mindmaps, Farm, How It work, Scientist videos

m Jestimonial videos

* Support for tailoring the messaging to what's relevant to their success
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Show them the Potential + Add Value

dose for

e Strong testimonials and customer satisfac
(because it works with BerriQi)
tailer support

high repu
* Strong re

Uick efficacy

rchase rat

e Secured 4

0T business

as a result

e Formulation support: 8q - adults, 6 g - child. High

jon led to

for 2025 (contractin place)
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